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CIBUS The global showcase for local areas and PDO/PGI productions

Traditionally held every two years in Parma, Cibus is the professional food exhibition specialized in
promoting and showcasing the Italian bon vivre. The trade show offers a wide vision of the Italian

local areas, traditional products and food supply chain. Cibus rests on four pillars making it a unique,
global and very well-renowned food exhibition:

a global platform to promote the : Vi “ the «perfect place» for
Authentic Italian Food&Beverage o J discovering PDO/PGI

products; - 4 productions;

a leading trade show for
Large-Scale Retail, featuring
several opportunities for
Food Service operators too;

the ideal showcase for
innovation products.




CIBUS

PARMA

A look back at Cibus 2022
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Cibus features 8 pavilions, several focuses and
different special thematic areas. That makes the
exhibition a relevant business occasion, exploited by
food companies for communicating their offer to a
very specialized and targeted global audience.
Incidentally, after the pandemic, Cibus has quickly
returned to the levels of 2019 and before.

B

% HO.RE.CA & BAR / FOOD SERVICE :

The attendees of Cibus are typically from Italian and

i 40-. foreigner Large Scale Retail companies. Over the

years, the growth of several projects and special
thematic areas focused on Food Service and
Ho.Re.Ca. sectors has been attracting more and more
professionals from those fields, aimed at discovering
both traditional and innovation products, as well as
new partners with whom to develop specific tailor-

VISITORS' 5
made projects.
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CIBUS Cibus 2024: main focuses and trend topics

PARMA

Cibus is also a very well-renowned platform for sharing values and contents. The trade shows,
indeed, provides the visitor with a complete business experience thanks to its rich event
programme. On 2024 edition, the contents will be thematically divided as it follows:

DISTRIBUTION vs INDUSTRY:
A NEW EQUILIBRIUM

CIBUS dedicates the first day of the exhibition to

the renewed agreement between the large-scale

retail sector and industry, exploring the impact of

recent anti-inflation acts on the supply chain,

featuring the great protagonists of the = :

agri-food sector. = i
PDOs & PGis: LOCAL AREAS GOT

— THEIR OWN ERANDS

m Known worldwide for its products

bearing important designations of

FOOD SERVICE CONNECTIONS arigin, Italy is now called upon to lead
Europe in protecting and promoting its
traditional gastronomic heritage. Cibus
2024 is in fact the ideal programmatic
platform for comparing the different

e

An initiative dedicated to Food Service ope-
rators consisting of three experiential levels:
a visit to the stands of the best Away from

Home exhibitors, the presentation of the i i h
latest products in the sector and a program experiences of protection consortia,
of seminars and panels offering a wealth of both national and European, but also for

ideas, with the participation of distinguished building bridges and common
speakers. strategies to share best practices.
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CIBUS Cibus 2024: the layout

PARMA

Cibus provided the visitor with a full view of the Italian food supply chain, thanks to the presence of
all the category captains in the dairy, meaté&deli, frozen, bakery and grocery sectors. The trade
show also offers a pavilion focused on regional products and a bunch of «special areas»
representing emerging niches and new trends. On the occasion of 2024 edition, the attendees can
visit Cibus Healthy, an area dedicated to well-being and food supplements, and a «Out of Home»
section including Micromalto (a special focus on craft beers), Cibus Specialty Selection and

Bellavita.
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CIBUS Cibus 2024: the Buyers Program

PARMA

Buyers 2
Program
The trade shows propose a complete hospitality
program designed for the buyers.
The goal of Cibus is to offer these types of visitors
a complete and special visiting experience, both at
the exhibition and on the field.
A team of professionals assists buyers in
organizing their journey and on location, ensuring
they have the opportunity to benefit from a
business agenda featuring meetings with the most
interesting exhibitors and personalized thematic
itineraries through the pavilions.
The numerous networking activities and local
visits (which include a rich program of technical
and retail tours) aim to complement the service
offer and increasingly familiarize buyers, especially
foreign ones, with the value of the sector and with

the potential of Italian agri-food production and
business models.




CIBUS

PARMA

Communication strategy

Web app and site

featuring special contents and information to enjoy the show

Social media
management

A direct link with a huge community of more

than 65,000 followers

Press office

Public relations and
media placement

Roadshow

Promotional and
networking events

Digital
Advertising

Promotional
campaigns and
activities for
targeted audiences

Out of Home
Promotional and

branding campaings
using bot_lbvradio and

Newsletter
The main tool to stay

in touch with over
50,000 active users
from the food sector

Cibus Lab

Our webinar series,
leading with the
sector burning
issues



CIBUS Media partners

PARMA
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Cibus Healthy | Parma, 7-10 May 2024

®&HEALTHY

An area dedicated to the exploration of new trends in
the Italian market, from the healthy food to the
functional supplements.




INTRO

EXPERIENCES
AT CIBUS

The 2023 edition of Cibus Connecting Italy
saw the introduction of an area for the
display of fresh and non-perishable
products from the rich in proteins sector.
The area, called “Cibus ENDURANCE”, was
designed as an exhibition village composed
of 8 and 16 sgm modules booths and
developed around a large central area
hosting a rich schedule of conferences, talks
by experts on sports and nutrition, as well as
company presentations.
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THE 2024 PROJECT

Cibus 2024 takes a broader perspective
on nutrition and nutritional well-being.
The objective is to involve the exhibitors in
the study of consumption trends,
identifying the best sales and marketing
solutions offered in large retail and
specialized stores.



THE 2024 PROJECT

NEW EXPO
AREA

The new project involves creating an area shared by
fresh and non-perishable products, bringing together
all market players interested in promoting product
lines or line extensions related to the nutrition and
well-being segment.
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NEW CONFERENCE ARENA

A space for discussions on the topic of well-being, featuring daily conferences and
valuable branded content organized by the exhibitors.

THE CONFERENCES
On the of the first day of the exhibition
( ) and in the
, the area will host
on healthy food topics connected
to the three key themes of Cibus 2024:

, hew horizons
for and the evolution of the

These activities are organized by Fiere di

Parma in collaboration with data partners
and

BRANDED CONTENT
The afternoon of May 8th and 9th and the
morning of May 10th will be dedicated to
branded content; every session will last no
longer than 60 minutes. Companies exhibiting in
the area will have the opportunity to present the
results of studies relating to research and

development, marketing topics and
nutrition/dietary supplements. Proposals for
workshops will be considered involving first-
hand accounts and technical-scientific
contributions that go beyond purely
promotional aspects and offer valuable content
to the exhibition visitors.



TOPICS

CONFERENCE
PROGRAMME
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LARGE RETAIL VS PL

Daily nutrition is increasingly oriented
towards healthy and complete meals,
suitable for all types of needs. What is
the response of Private Label lines to
these trends? Are there service
products capable of meeting the new

consumption needs?

g
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DAY-2:
PDO and PGl

Healthy food and 'Made in Italy' hand
in hand: more and more retail space is
dedicated to deli meat and cheese
snacks, “rich-in” pasta, nickel-free and
plant-based products. Can functional
nutrition be a new way to
communicate excellence to young
and dynamic consumers?

FOCUS OOH

“Tonight I'm making an exception,
but from tomorrow...”. The Out of
Home channel is typically associated
with indulgence. With the
proliferation of consumption
opportunities and the need to
embrace new dietary needs, can
restaurants, bars, and Food Service
renew their offer in a healthier way?




THE PROTAGONISTS SPEAKERS OF THE ARENA

The speakers who participated in the arena of

Stefano Guerra Vincenzo Masci Nicola Pellegrino Andrea Pezzillo Pietro Mariano Casali

CRAI Secom Admenta ltalia semprefarmacia.it Danone Sports doctor

4»

——
Daniel Fontana Sergio Attisani Giulio De Masi Atam Moondra Alberto Piscioneri Lorenza Bernardi
Athlete Muller ltalia Enervit Gruppo Montenegro Tonitto 1939 Writer
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Hervé Barmasse Marco Pellicci Maria Grazia Cardinali Elena Casiraghi Massimo Rapetti
Athlete NielsenlQ University of Parma Communicator and Nutritionist biologist
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